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Abstract   

As demand for premium private transportation grows, fuelled by rising purchasing power and a preference for luxury, 

transportation companies are increasingly offering high-end services. This study focuses on the luxury tourism bus Omah Sultan 

by Juragan 99 Trans in Malang, East Java, Indonesia, and explores its market resilience. Conducted over a year, the research uses 

qualitative methods, including observations, interviews with three managers, and feedback from 112 users. The study examines 

key aspects such as service quality, facilities, safety, innovation, pricing, brand image, and uniqueness. Results indicate that users 

appreciate the luxurious amenities, advanced technology (including a unique self-cleaning toilet), and the high level of safety and 

comfort provided. The bus's competitive pricing and strong brand reputation also contribute to its popularity. Since its launch in 

July 2021, the rental price has increased from 9 million to 14 million rupiah per day by May 2024, yet demand remains robust, 

with 42 out of 112 respondents being repeat customers. This research underscores the importance of continuous innovation and 

high-quality service in maintaining a competitive edge in the luxury transportation market. 
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1. Introduction 

Tourism cannot be separated from its associated sectors, 
one of which is transportation. In some countries, transportation 
itself is a tourist attraction, such as water taxis or water buses in 
Venice; yachts or Bateaux-Mouches aircraft on the Seine River in 
France; hot air balloon in Capadocia, Turkey; typical Venetian 
paddle gondola; pedicabs in Japan; jeepney in the Philippines; and 
klotok boats in Banjar Indonesia (kumparan.com, 2020; 
asean2023.id., 2023).  

The impact of the Covid 19 pandemic has changed travel 
intentions, beliefs, and patterns (Ali et al., 2020; Garaus et al., 2022; 
Iulia, T.R., 2022; Singh, K., 2022). The recovery of the post-
pandemic transportation system is being achieved through a 
proactive approach to the transportation systems. Consumers 
willingness to pay for more expensive transportation during the 
Covid 19 pandemic to get private transportation and premium 
facilities for their safety and comfort (Kusumaningrum et al., 2020; 
Jangtawee et al., 2021; Chen et al., 2021), as well as changes in 
tourist behaviour during Covid 19 pandemic have made the tourist 
transportation industry flourish (Kim, JH, & Lee, HC, 2019; 
Tirachini, A., & Cats, O., 2020). Even in the post-pandemic period, 
the trend of using premium transportation is still ongoing. Users of 
this luxury transportation are getting used to and feel comfortable 
with more premium and private transportation with all luxury 
facilities. This is due to the increasing purchasing power of the public 
and the need for more personal and luxurious travel. Transportation 
companies are competing to provide this premium service by 
offering luxury transportation with all luxury, comfort, high-end 
facilities and excellent service (Da Silva, ALR, 2021; Connors, DP, 
2023; Wyatt, B., 2023).  

One of the transportation sectors currently experiencing 
growth and aggressive competition is tourism bus transportation 
companies. Until now, various new buses have provided premium, 
luxury, and exclusive fleets to serve passengers at varying prices and 
prioritise the application of technology and information systems 
(Yudha, 2022). With the advent of luxury tour bus transportation, 
transportation companies must consider ways to continue developing 
and updating their products to survive in the market. Resilience in 
transportation is an essential factor in managing transportation 
systems. However, studies on transportation resilience models that 
effectively utilise real data and are based on actual cases remain 
inadequate (Pan X. et al., 2022).  

Studies on transportation resilience primarily focus on 
handling engineering resilience, disaster management, transportation 
system resilience, transportation infrastructure resilience, investment 
and funding, disaster and risk mitigation, transportation system and 
infrastructure resilience  (Wan, C. et al., 2018; Nguyen et al., 2019; 
Hassan et al., 2021; Nipa, T.J., & Kermanshachi, S., 2022; Ajagunna, 
I., & Casanova, S., 2022). In contrast, research specifically 
addressing transportation resilience in the context of tourism tends 
to focus on the management of transportation assets, new 
technologies and tools relevant to transportation security (Kim K. et 
al., 2018). Premium transport resilience will allow managers to 
implement marketing strategies, especially based on competitive 
advantages from a market perspective. 

To date, the durability of luxury tour buses, particularly 
from a market perspective, has not been thoroughly explored in the 
existing literature. The purpose of this study is to investigate the 
durability of luxury tour bus transportation by analysing the 
competitive advantages from the markets' (users') perspective, so 
that a suitable durability model for premium and luxury tour bus 
transportation is found which can ultimately be recommended as a 
luxury tour transportation durability model. 

Accordingly, this research intends to explore and find out 
the market perspective on the competitive advantages of luxury 
tourism buses to achieve resilience in luxury tourism transportation, 
especially tourism buses. This research was conducted for one year 
at the Juragan 99 Trans Malang bus transportation company, East 
Java, Indonesia, which has a luxury Omah Sultan tourism bus. This 
study employs qualitative research methods, beginning with in-depth 
interviews with the luxury tourism bus service manager Omah Sultan 
Juragan 99 Trans Malang, located in East Java, Indonesia. To 
complement and reinforce the qualitative data, the study also gathers 
quantitative data by distributing a guest comment feedback form as 
a questionnaire to users of the Omah Sultan Juragan 99 Trans 
Malang luxury tourism bus service. The research will focus on 
exploring the following aspects: (1) performance and service, (2) 
facilities, (3) safety and convenience, (4) innovation and technology, 
(5) price, (6) brand image, and (7) uniqueness and rarity. 

2. Related Works 

 Research on premium and luxury transportation for 
tourism is still mainly limited to research on cruise ships, trains, 
aeroplanes, and buses in general (Danthanarayana, CT, 2019; Pring, 
M., 2019; Aeberhard et al., 2020; Gladkikh, T., et al., 2022). 
Premium and luxury travel offerings on cruise ships are increasingly 
diversified by providing accommodations and other amenities that 
support the luxury of cruise ships, even at a premium cost (Jeong et 
al., 2019; Ye et al., 2019; Aeberhard et al., 2020; Ma, Y., 2020; 
Yuen, et al., 2021; Gladkikh, T., & Gladkikh, V., 2023). 

Meanwhile, premium and luxury transportation options 
are also available by tourist trains in several countries such as Europe 
and India, which still provide excellent service, premium prices, 
various premium facilities, and promise a luxurious travel 
experience (Pring, M., 2019; Dogra et al., 2020; Medcalf, A., 2021; 
Ahmed, 2022). Travelling by plane typically involves private jets as 
well as scheduled commercial aircraft that provide premium class 
(first class) amenities and services (Lee et al., 2021; Sung B. et al., 
2021). Research on long-distance travel by luxury buses highlights 
the appeal of enjoying the beautiful scenery along the way, 
comfortable facilities such as air conditioning, on-board toilets, 
comfortable seating, good service, punctuality, cleanliness 
maintained, and ample storage capacity (Danthanarayana, C. T., 
2019; Saranyan, T., & Hewage, U., 2021). 

To date, no research has specifically addressed the 
durability of luxury tour bus transportation based on competitive 
advantages in the market. However, several studies have been 
conducted on the resilience of tourist transportation and luxury 
tourism transportation, as shown in Table 1 below: 
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Tabel 1- Resilience of Luxury Tourism Transportation 
Source: Extracted from various sources, 2024 

Researcher & Year Journal Title Results 
Wan, C., Yang, Z., 
Zhang, D., Yan, X., 
& Fan, S. (2018) 

Transport reviews Resilience in 
transportation 
systems: a systematic 
review and future 
directions 

Safety is one of the most important issues in 
transportation research. However, the focus has 
expanded from traditional risk through security to 
resilience and sustainability. This paper provides 
comprehensive insights into understanding 
transport resilience, as well as building new 
horizons for relevant research topics in the context 
of Belt & Road 

Ganin, A. A., 
Mersky, A. C., Jin, 
A. S., Kitsak, M., 
Keisler, J. M., & 
Linkov, I. (2019) 

Transportation 
Research Part C: 
Emerging 
Technologies 

Resilience in 
Intelligent 
Transportation 
Systems (ITS) 

Cities that adopt ITS and other smart systems that 
result in potential unknown vulnerabilities, it is 
important to consider the resilience of 
transportation infrastructure affected by potential 
cyberattacks 

Pan, S., Yan, H., He, 
J., & He, Z. (2021) 

Physica A: 
Statistical 
Mechanics and its 
Applications 

Vulnerability and 
resilience of 
transportation 
systems: A recent 
literature review 

Resilience and vulnerability are representative 
indicators in the performance analysis of the 
transportation system. A large number of related 
studies have emerged in recent years. Therefore, 
this paper reviews recent advances in 
vulnerability and resilience studies. Specific 
definitions of resilience and vulnerability are first 
given from the perspective of the supply and 
demand of transportation systems. Other concepts 
related to transport system performance (TSP) are 
also discussed, including reliability, resilience, 
survivability, and risk. The existing study can be 
divided into two aspects: the traditional 
topological structure and the system structure 
analysis. 

Lin, YA, Tsai, FM, 
Bui, TD, & 
Kurrahman, T. 
(2023) 

In Tourism, 
Resilience and 
Sustainability 

Building a 
hierarchical structure 
of shipping industry 
resilience for a 
sustainable shipping 
port city 

Technological resilience is an important 
dimension and strongly influences all other 
dimensions. Adaptability to innovation, port 
authority, urban environment and resource 
allocation procedures are interrelated criteria 
identified as the strongest drivers in achieving 
cruise ship resilience 

Huang, L., Tan, Y., 
& Guan, X. (2023) 

International 
Journal of 
Shipping and 
Transportation 
Logistics 

Resilient supply chain 
emergency 
management strategy 
of cruise ship supply 
on a node-by-node 
basis fails under 
disruption. 

In order to address the increasing disruptions 
caused by human error and natural disasters, or 
epidemiological risks, such as norovirus, 
hurricanes, icebergs, and so on, a resilient supply 
chain network should be considered as an 
integrated perspective into the cruise ship supply 
system planning process. 

Yip, TL, Lau, YY, & 
Kanrak, M. (2023) 

Frontiers in 
Marine Science 

Social transformation 
in the cruise industry 
during the COVID-19 
pandemic 

Shipping companies face stiff competition from 
many rival companies and sophisticated and 
unpredictable challenges from the wave of social 
transformation. Companies must take action to 
create resilience to the impacts of social 
transformation. 
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Table 1 explains that in 2018, Wan, C. et al. researched 
risk, security, and safety factors as factors in the resilience and 
sustainability of transportation. Then Ganin A.A. et al. (2019) also 
discussed the use of technology to prevent cyberattacks and create 
transportation resilience. In 2021, Pan S. et al. discussed that the 
performance of transportation systems including reliability, 
resilience, survivability and risk from a supply and demand 
perspective, measures transportation resilience. Then, in 2023 Lin, 
Y. A., et al. conducted research on the durability of yachts, 
concluding that technological durability is a crucial dimension that 
significantly influences all other aspects of durability. Adaptability 
to innovation, port authority, urban environment, and resource 
allocation procedures are found to be interrelated criteria identified 
as important drivers in achieving cruise ship resilience. Huang, L. et 
al.(2023) researched cruise ship resilience, which, according to the 
authors, was to address the increasing disruptions caused by human 
error and natural disasters or epidemiological risks, such as 
norovirus, hurricanes, icebergs, and so on, Resilient supply chain 
networks should be made an integrated perspective into the planning 
process of cruise ship supply systems. Yip, T., in 2023, also 
examines cruise ship companies where companies face stiff 
competition from many competing companies and sophisticated and 
unpredictable challenges from the wave of social transformation. 
Companies must take action to create resilience to the impacts of 
social transformation. 

3 Theoretical Background 

Luxury Transportation and Transportation 

Transportation is the activity of moving and moving 
goods, cargo and passengers from one place to another for a specific 
purpose that is driven by human, animal or machine power (Salim, 
2000; Miro, 2005; Nasution, 2008; Li, M., & Chen, J., 2020; Feng et 
al., 2023). It can be said that there are six important elements in 
transportation, namely, people, goods, vehicles, facilities 
(accessibility), organisation (managers), and destinations. As a 
means of transportation, transportation consists of various types that 
are grouped into 4, namely (1) rail/train transportation (trains, trams, 
monorails, subways); (2) motorcycles and road transportation 
(bicycles, cars, buses, trucks, taxis, tuk-tuks, motorhomes, and golf 
carts); (3) sea transportation (canoes, boats, boats, canoes, kayaks, 
ferries, hovercraft, yachts, sailboats, and submarines); and (4) air 
transportation (hot air balloons, gondolas, parachutes, helicopters 
and aeroplanes) (Nasution, 2008; Rodrigue, 2020; Stainton, 2022). 

Tourist transportation is different from public 
transportation in that tourist transportation focuses more on the 
movement of tourists from one destination to another. Transportation 
in the tourism sector includes services from and to tourist areas not 
limited by administrative areas, and for purposes other than 
transportation services on the route. Tourism transportation is a 
means of supporting tourism to facilitate and transport passengers or 
tourists to locations that provide tourism services (Widiawaty, 2018; 

Robles et al., 2021; Yamaka et al., 2021; Pellegrino, 2021; Tapa et 
al., 2022; Karimov et al., 2023). Transportation is also important in 
encouraging the growth and development of tourist destinations. 
This is one of the reasons why it is supported by the development of 
new technologies in the use of transportation and new transportation 
innovations, which are very helpful in improving the tourism sector 
(Afanasieva et al., 2020; Christofakis et al., 2020; Hou et al., 2021; 
Qi, H., & Qi, N., 2021).  

A study conducted by Jangra R. et al. (2023) reveals that 
transportation is a crucial element of the image of a tourist 
destination and occupies an essential position in tourism because it 
is an important component of tourism infrastructure (Dileep, M. R., 
& Pagliara, F., 2023). With the development of the tourism industry, 
the choice of tourist transportation modes, such as premium 
transportation, is also growing. More and more consumers are using 
it in line with the increasing purchasing power and their desire to 
travel not only for relaxation purposes but also to enjoy unforgettable 
trips and travel sensations that are different from the usual 
(Jászberényi, M., & Miskolczi, M., 2020).  

According to Nasrudin (2022), premium prices and brands 
offer several advantages, including (1) higher profit margins because 
consumers continue to buy them because they prioritise product 
value, namely a combination of quality and price; (2) strong 
customer loyalty; and (3) a strong brand image. Luxury, a special 
form of tourism that usually requires high financial resources, is 
considered a high-quality tourism service, characterised by unique, 
limited products, presenting different experiences, and a good brand 
image (Petroman, C., 2021). Luxury is often positioned to have high 
quality and price. The company launches premium products to give 
it a sense of exclusivity, especially to differentiate it from other 
brands on the market. Another motivator for people to buy luxury 
products is quality, high performance, and unique consumption value 
(Ioana-Daniela, S., et al., 2018; Smith, O., 2019; Petroman, C., 
2021).  

Premium prices in the tourism industry can be applied to 
any sector, including transportation. Transportation is currently 
undergoing development and has transformed to provide comfort 
and safety for its passengers, thus providing a pleasant transportation 
experience, including tourist transportation. The context of premium 
prices in tourism transportation prioritises the quality or exclusive 
features of transportation services, such as higher comfort, excellent 
service, or exclusive features offered. Premium transportation prices 
also reflect the brand's position, which appeals to a segment of 
consumers willing to pay more for a better experience or a certain 
status. 

Based on these explanations, the premium price reflects 
the cost and the value consumers feel. In many cases, tourists are 
willing to pay more for experiences considered to be of high value 
or to get perceived services not found elsewhere (Wiwin, I. W., 
2018). In Figure 1 below, things that can build premium prices on 
tourism transportation are presented as follows: 
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The luxurious and premium impression of a tour bus can be 
seen from several things, such as (1) the luxurious exterior and 
interior design is different from tour buses in general; (2) equipped 
with facilities such as A.C., DVD, LCD/LED TV, karaoke set, 
recleaning seat and sofa, dispenser, cooling box and refrigerator, 
blanket, pillow, sofa bed or bed, massage chair, mini kitchen or 
pantry, coffee maker, lounge that can function as a meeting room or 
lounge, smoking room and toilet; (3) Convenient and safe with 
adequate safety equipment; (4) competitive/premium price; (5) 
premium services; (6) high technology; and (7) good reputation and 
image (Aminudin, N., et al., 2018; Andarabus.com., 2020). 

Resilience Concept 

Resilience is the ability of an organisation or company to be 
able to defend its products from change, evaluate the concept of 
resilience and formulate alternatives that describe the factors that 
makeup resilience (Paulina, Lo & Sugiarto, 2021; Paulina, Lo, et al., 
2023a; Paulina, Lo, et al., 2023b; Butler, 2017; Jiang, Y, et al., 2019). 
Resilience in a company is needed at all times, so resilience has two 
processes, namely planned resilience and adaptive/reactive 
resilience (Prayag et al., 2018; Jiang et al., 2019; Davoudi, 2021; 
Sobaih, 2021; Paulina, Lo & Sugiarto, 2021; Paulina, Lo, et al., 
2023a; Paulina, Lo et al., 2023b). Planned resilience is designed 
before a crisis occurs, while adaptive resilience arises naturally after 
a crisis (Prayag et al., 2020; Paulina, Lo et al., 2023; Prayag et al., 
2023). 

Tourism is a good example of a complex adaptive resilience 
system that applies an integrative, interdisciplinary, non-linear 
approach, as well as the strategic role of innovation as a key 
characteristic of resilience (Berbés-Blázquez et al., 2017; Espiner et 
al., 2017; Lew et al., 2017; Paulina, Lo & Sugiarto, 2021; Paulina, 
Lo, et al., 2023a; Paulina, Lo, et al, 2023b). Resilience is a 
framework that tourism service companies must have in an era of 
global and ecological uncertainty and how they are required to be 
able to deal with crises (Jiang et al., 2019; Gössling, S., 2020; Nair, 
B.B., & Dileep, M.R., 2020; Wongmonta, S., 2021; Paulina, Lo & 
Sugiarto, 2021; Paulina, Lo, et al., 2023a; Paulina, Lo, et al., 2023b). 

Various studies on transportation resilience have been 
conducted from various perspectives, but not many studies 
specifically address transportation resilience in terms of definitions 
and characteristics (Wan et al., 2018); as a result, different 
definitions and concepts have been developed to define and describe 
transportation resilience due to the absence of commonly used 
metrics to characterise it (Chan et al., 2016). Several studies show 
that the durability of luxury tourism transportation is seen from the 
following factors, namely: (1) safety, security, and comfort; (2) 
technological advancement; (3) human resource services; (4) the 
ability to compete with competitors; (5) price; and (6) brand image 
(Ganin, A.A., et al., 2019; Nguyen, DN, et al., 2019; Gonçalves et 
al., 2020; Sun, W. et al., 2020; Pan, S. et al., 2021; Serdar, M.Z. et 
al., 2022; Lin, YA et al., 2023; Huang, L. et al., 2023; Yip, TL et al., 
2023). 

Competitive Advantage 

The majority of research on transportation competitive 
advantage is based on the concept of competitive advantage 
introduced by Porter, namely the Diamond Model and Porter's Five 
Forces Model where competitive advantage is created and 
maintained through focused processes and innovation (Kol, O., & 
Zigern-Korn, N., 2019; Ilchenko, S., et al., 2021; Lesmana, Henky, 
et al., 2022; Lesmana, Henky, et al., 2023). 

According to Porter's theory (2008), competitive advantage is 
the ability obtained through the characteristics and resources of a 
company to have higher performance than other companies in the 
same industry or market. The company owns and manufactures 
products or services that are perceived by the market as better 
products compared to other similar products (Swara, 2017; Lesmana, 
Henky & Sugiarto, 2021; Lesmana, Henky, et al., 2022; Lesmana, 
Henky, et al., 2023). Competitive advantage is the ability to create, 
produce, and distribute goods or services and generate profits from 
the business, which is different from similar products (Lesmana, 
Henky, et al., 2023). 

Competitive advantage is also defined as the value created by 
a company to differentiate itself from competitors, have an 
advantage over competitors and offer greater value to consumers 
than competitors (Aditi et al., 2018; Lesmana, H., & Sugiarto, S., 
2021; Lesmana, Henky, et al., 2022; Lesmana, Henky, et al., 2023). 
Indicators of competitive advantage are competitive prices, better 
product quality, product superiority over similar products, 
differentiation of products and services, and prioritising the quality 
and quantity of the company's resources and technology (Amerta, 
2019). Competitive advantage is also a strategy that helps companies 
maintain their business continuity (Dosinaen, 2018; Kotler & 
Armstrong, 2018; Dwitia, 2019). 

Several factors need to be considered by companies to achieve 
competitive advantages in the field of transportation, especially 
luxury tourism transportation, namely: (1) product quality and 
facilities; (2) service quality; (3) brand image; (4) price; (5) market 
share; (6) innovation and technology; and (7) uniqueness and rarity 
(Oentoro, D., 2012; Sumerian, U., 2014; Sunyoto., 2015; Dewi, et 
al., 2017). 

Figure 1- Premium Price Formation of Tourism 
Transportation , Source: Researcher Processed, 2024 
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4 Research Methods 

This study employs qualitative research methods, which are 
used to investigate phenomena in natural settings. In this approach, 
the researcher acts as the key instrument, utilising theory as a 
foundation to develop a deeper understanding of the phenomenon 
under investigation (Gunawan, 2014). This research is part of an 
initial dissertation study for the Tourism Doctoral Program at 
Sekolah Tinggi Pariwisata Ambarrukmo (STIPRAM) Yogyakarta. 
All data collected is kept confidential and used solely for academic 
research and related activities. 

Qualitative research is naturalistic because it is as it is without 
being manipulated and in accordance with the situation in the field. 
Some of the characteristics contained in this study are that the 
researcher takes the setting of the natural environment, the problems 
studied are current, the conditions are per the actual situation, the use 
of tacit knowledge, the key instrument in this study is the researcher 
himself, the data sources used in this study can be diverse, the data 
analysis is inductive and interpretative (Cresswell, 2010).  

This study uses various important elements such as 
representation, field notes, interviews, conversations, photography, 
and documents to accurately capture and describe the circumstances 
as they exist during the research (Denzin & Lincoln, 2017). 

The subject of this research encompasses the elements 
intended for investigation, which include the place, actors, and 
activities that interact synergistically. This study focuses on the 
situation or conditions present on the Omah Sultan Juragan 99 Trans 
Malang luxury tourism bus in East Java, Indonesia, as well as the 
activities that occur within this setting. The goal is to identify and 
enhance the competitive advantages that contribute to the 
sustainability of the service. 

In this study, the purposive sampling technique is used as a 
sampling technique for data sources with certain considerations such 
as (1) sampling must be based on certain characteristics, properties, 
and characteristics and (2) the subjects taken as samples are the 
subjects that contain the most characteristics found in the population 
(Arikunto, 2013). Data sources include various elements that can 
provide information, insights, and knowledge directly or indirectly 
related to the competitive advantages of the Omah Sultan Juragan 99 
Trans Malang luxury tourism bus in East Java, Indonesia. Primary 
data refers to information directly obtained from research subjects 
without interpretation, typically collected through observations 
using predetermined instruments (Sugiyono, 2016). This study 
gathered primary data through direct observation at the research 
location, specifically Omah Sultan Juragan 99 Trans Malang in East 
Java, Indonesia. 

In addition to direct observation, primary data was also 
obtained from the results of interviews with the parties who were 
used as informants, namely the director, operational manager, 
marketing staff of Omah Sultan Juragan 99 Trans Malang, East Java, 
Indonesia and users of Omah Sultan Juragan 99 Trans Malang, East 
Java, Indonesia. The data collected included information about the 
advantages of the Omah Sultan Juragan 99 Trans Malang luxury 
tourism bus, East Java, Indonesia, including performance and  

 

 

 

service; facilities, safety and comfort, innovation and technology, 
price, and brand image. This study's secondary data is obtained 
indirectly from public research objects (Sugiyono, 2016). Secondary 
data sources in this study refer to data initially collected by other 
parties or primary data that has been processed and presented further, 
usually in tables or diagrams. Secondary data collection techniques 
involve the use of processed data from sources such as the Central 
Statistics Agency, the Transportation Agency of the Republic of 
Indonesia, research results from scientific journals and literature and 
other references. In addition, this study requires various sources of 
priority data such as representations, field notes, interviews, 
conversations, photographs, and documents (Denzin et al., 2009; 
Sugiarto, 2022, 2023; Ihalauw et al., 2023). 

In qualitative research, researchers themselves serve as the 
primary instruments responsible for planning and executing data 
collection, followed by analysing, interpreting, and reporting the 
research findings (Moleong, 2006). Researchers in this study were 
able to take advantage of the opportunity to confirm the data 
obtained by combining the theories used and adjusting to the data 
during the research process, particularly concerning the competitive 
advantage of the Omah Sultan Juragan 99 Trans Malang. 

3. Data 

Data collection was conducted over a period of one year, from 
May 2023 to May 2024. Observation is a data collection technique 
that is carried out by observing the behavior of a community by being 
directly involved in its activities by paying attention to details, 
recording all activities or phenomena and considering the 
relationship between aspects of an event or phenomenon (Creswell, 
2016). The observation in this study concerns the social situation 
consisting of three elements, namely the location (object), the 
perpetrators, and the activities of the actors at the location of the 
research by stating frankly to the data source that research is taking 
place so that the researched party knows from the beginning to the 
end about the research activities (Kusmayadi and Sugiarto, 2000). 
The observation was carried out by looking directly at the object of 
the research, namely the Omah Sultan Juragan 99 Trans Malang 
luxury tourism bus, East Java, Indonesia. Omah Sultan is a luxury 
tourism bus owned by the transportation company Juragan 99 Trans 
located in Malang, East Java, Indonesia. Omah Sultan began to be 
launched in July 2021 with a different concept from other tourism 
buses. By presenting the impression and sensation of luxury, such as 
staying in a five-star luxury hotel while experiencing the driving 
experience like a sultan.   

In addition, the data collection technique, in the form of 
interviews, was carried out by asking and answering several 
informants who knew the data was needed. The interview technique 
can be structured or unstructured; it can be done face-to-face or even 
by telephone (Kusmayadi and Sugiarto, 2000; Sugiyono, 2014). In 
this study, the researchers followed a formal protocol when 
interacting with the manager of the luxury tourism bus Omah Sultan 
Juragan 99 Trans Malang in East Java, Indonesia. Initially, the 
researcher introduced their identity and sought permission from the 
manager to conduct the research. The documentation collection 
technique employed involved recording past events, which could 
include writings, drawings, or the monumental works of individuals 
(Sugiyono, 2016). 
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Using a sequential exploration strategy, the researcher 
conducted in-depth observations and interviews with three luxury 
tourism bus service managers Omah Sultan Juragan 99 Trans 
Malang. These managers included the director, operational manager, 
and marketing staff. An online survey was disseminated via email 
and WhatsApp as a guest comment feedback form to complement 
the qualitative data. This survey was distributed over the course of 
one month to users of the Omah Sultan Juragan 99 Trans Malang 
luxury tourism bus. Only users who were at least 18 years old were 
eligible to fill out the guest comment feedback form, which takes 
only ten minutes to complete.  

4. Data Analysis Process 

The data is analysed by determining the overall relationships 
within the collected data. Throughout the analysis, potential issues 
are addressed directly by the researchers, and this process continues 
throughout the research and writing process (Afrizal, 2014; 
Sudaryanto, 2015). In this study, the data analysis technique focuses 
on producing data in words, expressions, and observation data. This 
approach follows the data analysis framework of Miles and 
Huberman (Ratna, 2010; Miles & Huberman, 2014), which includes 
four stages: data collection, data reduction, data presentation, and 
conclusion, as illustrated in Figure 2 below.  

 

Figure 2- Qualitative Data Analysis Process Source: Adapted 
from Miles & Huberman, 2024 

Accordingly, our detailed qualitative data analysis techniques 
include (1) data collection through observations, interviews, 
documentation, and literature reviews; (2) data refinement by 
summarising, sorting, and focusing on key themes and patterns while 
discarding irrelevant information, with the results being converted 
into written form to align with the research topic; (3) data 
presentation in the form of tables, figures, or descriptive analysis, 
supported by relevant theories; and (4) drawing provisional 
conclusions, which may be revised if stronger evidence emerges.  

 

5 Results and Discussion 

Result 

This study aims to find out (1) performance and services, (2) 
facilities, (3) safety and convenience, (4) innovation and technology, 
(5) price, (6) brand image, and (7) the uniqueness and rarity of the 
luxury tourism bus Omah Sultan Juragan 99 Trans Malang, East 
Java, Indonesia. 

 

 

Omah Sultan was first launched in July 2021 with an offer 
price of 9.5 million rupiah, or equivalent to USD 600.03 per day and 
is currently rented at a price of 14 million rupiah or USD 884.26 per 
day. This luxury tourism bus, with a capacity of only 12 passengers, 
has a maroon exterior and a total body length of 12 meters. The 
results of in-depth observations and interviews with the manager of 
the luxury tourism bus Omah Sultan Juragan 99 Trans Malang, East 
Java, Indonesia, can be summarised as seen in Table 2 presented in 
Appendix A. 

< Table 2 Here> 

In Table 2, it can be explained that based on in-depth 
observations and interviews with the manager of Omah Sultan 
Juragan 99 Trans Malang, East Java, Indonesia, it was found that 
Omah Sultan Juragan 99 Trans Malang, East Java, Indonesia is a 
luxury tourism bus that offers luxury and premium facilities with 
advantages in several ways. The advantages offered by the Omah 
Sultan Juragan 99 Trans Malang luxury tourism bus, East Java, 
Indonesia, are as follows:  

• Performance and service: The bus crew has knowledge and 
skills, excellent service, good responsiveness, and is 
communicative, experienced, and licensed. 

• Luxury and premium facilities that are different from 
tourism buses in general with separate doors between 
cabins, internal phones in each cabin, captain seats with 
triple leg rest and massage chairs, smart tablets in each seat 
that can function as a work desk at the same time, USB 
ports, and blankets in each seat, hydraulically operated 
desks,  sofa bed, entertainment set with large LCD TV, 
mini kitchen with cooking utensils and electric stove, mini 
refrigerator, kitchen sink, fully equipped toilet, air purifier 
in each cabin, large generator capacity. 

• Safety and comfort are ensured by glass breakers, CCTV, 
seat belts in each seat, a private cabin separate from the 
crew cabin, certified and licensed drivers, regular bus 
maintenance, and the latest tour buses. 

• Advanced technology with all systems in the bus using 
Electricity and innovation by introducing the first and only 
bus that has a fully equipped toilet, technology to 
decompose bacteria into clean water and reduce 
environmental pollution, which has been not used in any 
bus transportation in Indonesia especially tourist bus, a 
workbench equipped with a smart tablet,  hydraulically 
operated curtains and tables, lights that can be operated 
remotely, air conditioning in each cabin can be operated 
separately, air purifier in each passenger cabin, a mini 
kitchen that can be used for cooking. 

• The initial offering price when it was first launched in July 
2021 was 9 million rupiah per day, and until 2024, it 
experienced four price changes. Starting in December 
2021, the rental price is 9.9 million rupiahs a day; in 2022, 
the rental price is 11 million rupiahs a day; in 2023, the 
rental price is 12.5 million rupiahs a day, and in 2024 the 
rental price is 14 million rupiahs a day.  
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• The rental prices on weekdays and weekends are the same 
when picking up the Malang City area. Rental prices differ 
during religious holidays by 1.5 million rupiahs a day from 
the normal price.  

• Rental prices for pick-up outside Malang City differ from 
normal prices, between 1 - 1.5 million rupiahs. The price 
increase is due to following the market price of tourism 
buses, which tends to increase every year and testing the 
purchasing power of the public for luxury tourism buses 
Omah Sultan Juragan 99 Trans Malang, East Java, 
Indonesia.   

• The image as a transportation company always prioritises 
sultan-style luxury, premium facilities, and new 
innovations in its products.  

• The uniqueness and rarity of luxury tourism buses Omah 
Sultan Juragan 99 Trans Malang, East Java, Indonesia is 
the only luxury tourism bus that has an on-board fully 
equipped toilet, has bacteria decomposition technology in 
the toilet that makes feces/disposal products clean and can 
reduce pollution, this has not been used in any bus toilet in 
Indonesia, especially for tourism buses,  the only luxury 
tourism bus in Malang with complete and luxurious 
premium facilities, only has one unit.  

To complement the interview and observation data, 
additional information was gathered from the guest comment 
feedback form distributed to users of the Omah Sultan Juragan 99 
Trans Malang luxury tourism bus in East Java, Indonesia. The user 
base for this luxury bus service is diverse, encompassing various age 
groups and backgrounds. However, only users at least 18 years old 
were eligible to complete the feedback form. According to data 
provided by the management of the Omah Sultan Juragan 99 Trans 
Malang luxury tourism bus, from July 2021 to May 2024, a total of 
112 people utilised the service , 42 of which were loyal users who 
had used the Omah Sultan Juragan 99 Trans Malang luxury tourism 
bus Indonesia more than once.  

The researcher strictly maintains the confidentiality of users' 
names and phone numbers, and they are only used for research 
purposes. All informants were provided with an explanation of the 
study and consented to fill out the guest comment feedback form. 
General information about the users of the Omah Sultan Juragan 99 
Trans Malang luxury tourism bus is summarised in Table 3.   

 

 

 

 

The results of the guest comment feedback were coded 
according to the specific questions on the form, which focused on 
the following aspects: (1) service, (2) facilities, (3) safety and 
convenience, (4) technology, (5) price, (6) image/brand, and (7) 
uniqueness and rarity. As shown in Table 4 in Appendix B, the 
questionnaire results indicate that users of the Omah Sultan Juragan 
99 Trans Malang luxury tourism bus in East Java, Indonesia, 
perceive the advantages of the service from various perspectives, 
including: 

• bus crew service in terms of cleanliness, personality, 
service friendliness, responsiveness, agility, sense of 
help, skills in operating equipment and facilities on the 
bus, always providing information and communication, 
and having a neat and clean appearance;  

• Facilities are complete, luxurious and premium in-board 
amenities such as seats with massage devices and tricycle 
rests as well as footwear storage, elegant and luxurious 
sofas, desks with smart tablets for entertainment facilities, 
adjustable air conditioning, USB ports & bottle holders in 
each seat, pillows and blankets, bedroom slippers, karaoke 
equipment and LCD wide-screen TVs,  Mini bar with a 
variety of snacks and mineral water, sofa that can function 
as a bed, air purifier, colorful light that the user himself can 
operate, mini kitchen with stove and equipped with 
cooking utensils, dispenser, small refrigerator, coffee 
machine, sink, and toilet;  

• safety and comfort are seen in the glass-breaking 
equipment, CCTV, private rooms separate from the crew's 
cabin, the driver's skills in operating the bus safely, the 
presence of seat belts; 

• bus technology can be seen that the operation of all panels 
is electrically driven, the sophistication of several 
appliances, fully equipped toilet, colourful lights that can 
be operated by the user himself, curtains that can be 
operated by a remote;  

• the prices offered are quite affordable even though rental 
prices tend to increase yearly. This is not a problem 
because, with existing facilities and services,   

• the bus brand is famous and trusted as sultan-
class transportation with prices that are above the average 
tourism bus in general because of the facilities and features 
offered and is renowned for being the only tourism bus in 
Indonesia that has a fully equipped on-board toilet  

• The only luxury tourist bus in Malang equipped 
with a restroom, offering complete and premium facilities 
at a relatively high price compared to other tourist buses. 
Additionally, there is a relatively long waiting list for this 
bus to rent due to its single-unit availability and high 
demand. 
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5. Discussion 

 The manager of the Omah Sultan Juragan 99 Trans 
Malang luxury tourism bus in East Java, Indonesia highlighted 
several key advantages of the service: 

1. Performance and Service: The bus crew is highly 
knowledgeable and skilled, providing excellent service. 
They demonstrate good responsiveness, are 
communicative, experienced, and fully licensed. 

2. Complete and Premium Facilities: The bus offers a wide 
range of luxurious and premium amenities, including: 

o Separate doors between cabins 
o Internal phones in each cabin 
o Captain seats with triple leg rests and massage 

chairs 
o Smart tablets at each seat that can double as 

work desks 
o USB ports, blankets, and pillows at each seat 
o Hydraulically operated desks and sofa beds 
o Entertainment systems with large LCD TVs 
o A mini bar with complete equipment 
o Remote-controlled curtains and adjustable 

ambient lights 
o A medical/first aid box 
o A mini kitchen with cooking utensils, an electric 

stove, a mini refrigerator, a dispenser, a 
microwave, and a kitchen sink 

o A restroom equipped with a toilet 
o Air purifiers in each cabin 
o A large-capacity generator 
o Spacious luggage compartments 

3. Safety and Comfort: The bus ensures safety and comfort 
through features such as glass breakers, CCTV, seat belts 
at each seat, private cabins separate from the crew cabin, 
certified and licensed drivers, regular bus maintenance, 
and the use of the latest models in tourism buses. 

4. Advanced Technology: The bus is equipped with state-
of-the-art technology, including: 

o Fully electric systems throughout the bus 
o The first and only bus toilet that can be used 

comfortably 
o Work tables equipped with smart tablets 
o Hydraulically operated curtains and tables 
o Remote-controlled lighting 
o Individually operated air conditioning in each 

cabin 
o Air purifiers in each passenger cabin 
o A fully functional mini kitchen for cooking 

5. Pricing: The rental price has increased since the bus's 
launch in July 2021. Initially offered at 9 million rupiah 
per day, the price increased to 9.9 million rupiah in 
December 2021, 11 million rupiah in 2022, 12.5 million 
rupiah in 2023, and reached 14 million rupiah per day in 
2024. The rental price remains the same for pick-ups 
within the Malang City area on weekdays and weekends. 
However, prices increase by 1.5 million rupiah per day 
during religious holidays. For pick-ups outside Malang 
City, the rental price varies, ranging from an additional 1 
to 1.5 million rupiah.  

 
 

 
These price adjustments reflect the annual increase in market 
rates for tourism buses and serve to gauge the public's 
purchasing power for the Omah Sultan Juragan 99 Trans 
Malang luxury tourism bus in East Java, Indonesia. 

 
6. Brand Image:  The company is renowned for consistently 

delivering sultan-style luxury, premium facilities, and 
innovative products. 

7. Uniqueness and rarity: The Omah Sultan Juragan 99 
Trans Malang luxury tourism bus stands out as the only 
luxury bus in Indonesia equipped with a toilet that can be 
used comfortably, featuring bacteria decomposition 
technology that sanitizes waste and reduces pollution—an 
innovation not found in any other bus toilet in Indonesia, 
particularly in tourism buses. Additionally, it is the only 
luxury tourism bus in Malang with complete, luxurious 
premium facilities, and only one unit is available. 

 
Meanwhile, from the perspective of users who qualified to 

fill out the guest comment feedback form for the Omah Sultan 
Juragan 99 Trans Malang luxury tourism bus in East Java, Indonesia, 
the advantages are reflected in the following aspects: 

 
• The service of the bus crew in terms of cleanliness, personality, 

service friendliness, responsiveness, agility, sense of help, skills 
in operating equipment and facilities on the bus, always 
providing information and communication,  and having a neat 
and clean appearance;  

• Complete, luxurious and premium on-board facilities such as 
seats with massage devices and tricycle backrests as well as 
footwear storage, elegant and luxurious sofas, desks with smart 
tablets for entertainment facilities, adjustable air conditioning, 
USB ports & bottle holders in each seat, pillows and blankets, 
bedroom slippers,  karaoke equipment and LCD wide-screen 
T.V., mini bar with various snacks and mineral water, a sofa 
that can function as a bed, air purifier, colourful light that the 
user himself can operate, mini kitchen with stove and equipped 
with cooking utensils, dispenser, small refrigerator, coffee 
machine, sink, and toilet;  

• Safety and comfort are seen in the glass-breaking equipment, 
CCTV, private rooms separate from the crew cabin, the driver's 
skills in operating the bus safely, the presence of seat belts;  

• The bus technology shows that the operation of all panels is 
electrically driven, the sophistication of some equipment, fully 
equipped toilet, colourful lights that can be operated by the user 
himself, curtains that can be operated by a remote;  

• The prices offered are quite affordable even though rental prices 
tend to increase from year to year is not a problem because of 
the existing facilities and services;  

• The tourism bus brand is famous and trusted as a sultan class 
transportation with prices above the average tourism bus in 
general because of the facilities and features offered. It is also 
famous for being the only tourism bus in Indonesia with a fully 
equipped on-board toilet.  

• The only luxury tourist bus that has a fully equipped toilet, a 
luxury tourist bus in Malang with complete and premium 
facilities at a relatively high price compared to other tourist  
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buses in general, and quite a long waiting list to rent because it 
only has one unit and many will rent it. 

Based on the results of observations, in-depth interviews, 
and the distribution of guest comment feedback forms regarding the 
Omah Sultan Juragan 99 Trans Malang luxury tourism bus in East 
Java, Indonesia, the findings align with the views of Oentoro (2012), 
Sumarwan (2014), Sunyoto (2015), and Dewi et al. (2017). They 
suggest that competitive advantages in the field of transportation, 
particularly in luxury tourism transportation, are determined by (1) 
product quality and facilities, (2) service quality, (3) brand image, 
(4) price, (5) market share, (6) innovation and technology, and (7)
uniqueness and rarity.

6. Conclusions and Recommendations

In this article, the researchers have presented a study on the 
competitive advantages of luxury tourism buses as a form of luxury 
tour bus transportation resilience in Malang. By focusing on the 
luxury tourism bus Omah Sultan Juragan 99 Trans Malang, East 
Java, Indonesia, the study explores the advantages of luxury tour 
buses in terms of (1) performance and service, (2) facilities, (3) 
safety and convenience, (4) innovation and technology, (5) price, (6) 
brand image, and (7) uniqueness and rarity. 

Using qualitative research methods, the researcher conducted 
in-depth observations and interviews with key informants, including 
directors, operational managers, marketing staff, and managers of 
the Omah Sultan Juragan 99 Trans Malang luxury tourism bus, East 
Java, Indonesia. To complement observation and interview data, the 
researchers distributed the guest comment feedback form to the users 
of Omah Sultan Juragan 99 Trans Malang, East Java, Indonesia and 
found as many as 112 users who had filled out the guest comment 
feedback form. Of the 112 users, it was found that 42 people were 
loyal users because they rented more than once.  

Referring to the research results on performance and service, 
facilities, safety and comfort, innovation and technology, price, 
brand image, uniqueness and scarcity, coupled with user loyalty, it 
can be concluded that these advantages are what enable the luxury 
tourism bus Omah Sultan Juragan 99 Trans Malang, East Java, 
Indonesia to continue thriving today.  

This paper acknowledges certain shortcomings that we hope 
will be addressed in future research with the availability of more 
accurate data. These improvements could provide valuable 
references for journals and further studies on luxury tourism 
transportation. In future research, it is anticipated that the durability 
of luxury tourism bus transportation will be examined from various 
perspectives to gain a more comprehensive understanding. In future 
research, it is hoped that there will be more in-depth, focused, and 
specific research on luxury tourism buses, which will be an 
opportunity to present new research on luxury tourism bus 
transportation. 

The novelty of this study lies in its focus on exploring the 
advantages of luxury tourism bus transportation from a market 
perspective a topic that has not been widely studied. This market- 

 

based approach serves as a foundation for understanding the 
durability of luxury tourism bus transportation. 

Acknowledgments 

This research is also fully supported by the Sekolah Tinggi 
Pariwisata Ambarrukmo (STIPRAM) Yogyakarta and Juragan 99 
Trans Malang, East Java, Indonesia.  



 Reference 

Aditi, Bunga dan Pentana, Sopi. (2018). Analisis Pengaruh 
Pengembangan UMKM, Trust dan Keunggulan Bersaing 
terhadap Perkembangan Ekonomi Kreatif. Jurnal Ilman, Vol. 
6, No. 2. p-ISSN 2355-1488, e- ISSN 2615-2932 

Aeberhard, M., Conrady, R., Grandy, S., Illes, T. P., Parken, A., 
Pokorny, N., & Wohltorf, J. (2020). Luxury and the Tourism 
Offer. In Luxury Tourism (pp. 157-211). Springer, Cham 

Afanasieva, A. V., Kireeva, Y. A., & Lagusev, Y. M. (2020). Road 
Transport in Tourism: Development Prospects and Trends in 
Russia. Revista Turismo Estudos e Práticas-RTEP/UERN, 
(4), 1-11  

Afrizal. (2014). Metode Penelitian Kualitatif. Jakarta: Rajagrafindo 
Ahmed, J. U., Tarannum, T., Islam, Q. T., Faroque, A. R., & 
Ahmed, A. (2022). Blue Train: Developing a Marketing 
Approach for the South African Luxury Rail Travel 
Experience. SAGE Publications: SAGE Business Cases 
Originals 

Ajagunna, I., & Casanova, S. (2022). An analysis of the post-
COVID-19 cruise industry: Could this be a new possibility 
for the luxury yacht sector in the Caribbean? Worldwide 
Hospitality and Tourism Themes, 14(2), 115-123 

Ali, Y., Sharma, A., & Haque, M. (2020). Transportation and a 
Pandemic: A Case Study of COVID-19 Pandemic. In 
Integrated Risk of Pandemic: Covid-19 Impacts, Resilience 
and Recommendations (pp. 283-305). Springer, Singapore 

Amerta, I Made Suniastha. (2019). Pengembangan Pariwisata 
Alternatif. Surabaya: Scopindo Media Pustaka 

Aminudin, N., Kamal, A. S., Jamal, S. A., & Anuar, F. I. (2018). 
Exploring Luxury Travel from the Perspective of Ancillary 
Services Supplier: High-End Vehicles and Limousine 
Service. Int. J Sup. Chain. Mgt Vol, 7(5) 

Bachri, B. S. (2010). Menyakinkan Validitas Data Melalui 
Triangulasi Pada Penelitian Kualitatif. Jurnal Teknologi 
Pendidikan, X(1), 46-62  

Berbés-Blázquez, M., & Scott, D. (2017). The development of 
resilience thinking. In Tourism and Resilience (pp. 9-22). 
Wallingford UK: Cabi 

Butler, R. W. (Ed.). (2017). Tourism and resilience. CABI 

Chan, R., & Schofer, J. L. (2016). Measuring transportation system 
resilience: Response of rail transit to weather disruptions. 
Natural Hazards Review, 17(1), 05015004 

Chen, X., Duan, Y., Ali, L., Duan, Y., & Ryu, K. (2021). 
Understanding consumer travel behavior during COVID-19. 
Sustainability, 13(23), 13330 

Christofakis, E., Stavrinoudis, T., Kapitsinas, S., Papatheodorou, A., 
Pappas, D., Vlassi, I., & Proiou, E. (2020). Road Transport 
in Tourism: Implementing Successfully Air Transport 
Practices. Journal of Air Transport Studies, 11(2), 59-70 

Connors, D. P. (2023). Sailing the tide of overconsumption: applying 
a business history approach to explore the rising demand of 
luxury yachts and travel since 1979. Worldwide Hospitality 
and Tourism Theme 

Creswell, John. (2010). Research Design: Pendekatan Kualitatif, 
Kuantitatif, dan Mixed. Yogjakarta: PT Pustaka Pelajar 

Creswell, J. W. (2016). Research Design, Pendekatan Metode 
Kualitatif, Kuantitaif, dan Campuran. 4th ed. Yogyakarta: 
Pustaka Belajar  

Da Silva, A. L. R. (2021). An overview of the impact of COVID-19 
on the cruise industry with considerations for Florida. 
Transportation Research Interdisciplinary Perspectives, 10, 
100391 

Danthanarayana, C. T. (2019). Evaluation of Public Transportation 
Mode Choice with Passenger Satisfaction: A Case Study of 
the Semi-Luxury Bus Service on the Panadura-Kandy Route 
in Sri Lanka. Journal of the Eastern Asia Society for 
Transportation Studies, 13, 1382-1399 

Davoudi, S. (2021). Resilience, uncertainty, and adaptive planning. 
In Governance of Climate Responsive Cities: Exploring 
Cross-Scale Dynamics (pp. 9-19). Cham: Springer 
International Publishing 

Denzin, N., & Lincoln, Y, (2009). Handbook of Qualitative 
Research. Yogyakarta: Pustaka Belajar 

Denzin, N. K., & Lincoln, Y. S. (2017). Handbook of Qualitative 
Research. California: Sage Publication 

Dewi, N. P. D. E., & Seminari, N. K. (2017). Pengaruh Strategi 
Diferensiasi terhadap Upaya Membangung Keunggulan 
Bersaing pada hotel Alila Ubud. E-Jurnal Manajemen Ubud, 
6(11) 

Dogra, J., & Sharma, K. V. R. (2020). Assessment of luxury trains 
in India: A case study of Maharajas' express. Journal of 
Tourismology, 6(2), 185-200 

Dosinaen, Yohannes Prince R.P., & Sastika, Widya St., M. (2018). 
Usulan Strategi Pemasaran Pada PT Gunung Amal Solution 
International Dengan Menggunakan Analisis Strength, 
Weakness, Opportunity, Treath Dan Matriks IFAS EFAS 
Tahun 2019. Jurnal Manajemen Pemasaran, Universitas 
Telkom 

Dwitia, Yudha Dhani. (2019). “Pengaruh Lingkungan Eksternal Dan 
Lingkungan Internal Terhadap Keunggulan Kompetitif 
(Studi Pada Perusahaan Peternakan Ayam, Pelanggan Pt. 
Japfa Comfeed Indonesia Di Kabupaten Malang)”. Jurnal 
Ilmiah Mahasiswa FEB Universitas Brawijaya 8, no. 2 

Espiner, S., Orchiston, C., & Higham, J. (2017). Resilience and 
sustainability: A complementary relationship? Towards a 
practical conceptual model for the sustainability–resilience 
nexus in tourism. Journal of sustainable tourism, 25(10), 
1385-1400 

Feng, Y., Pitafi, A. H., & Zhang, C. (2023). Support for tourism 
development in Pakistan: A study of road and transportation 
infrastructure development. Heliyon, 9(7) 

Ganin, A. A., Mersky, A. C., Jin, A. S., Kitsak, M., Keisler, J. M., & 
Linkov, I. (2019). Resilience in intelligent transportation 
systems (ITS). Transportation Research Part C: Emerging 
Technologies, 100, 318-329 

Garaus, M., & Hudáková, M. (2022). The impact of the COVID-19 
pandemic on tourists' air travel intentions: The role of 
perceived health risk and trust in the airline. Journal of Air 
Transport Management, 103, 102249 

Gladkikh, T., & Gladkikh, V. (2023). Luxury yacht spaces and their 
impact on the well-being of guests and crew. Worldwide 
Hospitality and Tourism Themes 

66 



Rahmawati, Sugiarto, Hendratono, Priyanto, Ihalauw    Journal of Resilient Economies, 4,1, (2024) 

67 

Gonçalves, L. A. P. J., & Ribeiro, P. J. G. (2020). Resilience of urban 
transportation systems. Concept, characteristics, and 
methods. Journal of Transport Geography, 85, 102727 

Gössling, S. (2020). Risks, resilience, and pathways to sustainable 
aviation: A COVID-19 perspective. Journal of Air Transport 
Management, 89, 101933 

Gunawan, Imam. (2014). Metode Penelitian Kualitatif, Bumi 
Aksara, Surabaya 

Hassan, V., Bellos, G., & Fawaz, R. (2021). Transportation towards 
tourism sustainability: Case study of Lebanon. Athens 
Journal of Tourism, 8(3), 177-192 

Hou, Z., Liang, L. J., Meng, B., & Choi, H. C. (2021). The role of 
perceived quality on high-speed railway tourists' behavioral 
intention: An application of the extended theory of planned 
behavior. Sustainability, 13(22), 12386 

Huang, L., Tan, Y., & Guan, X. (2023). Resilient supply chain 
emergency management strategy of cruise ship supply based 
on node fails under disruptions. International Journal of 
Shipping and Transport Logistics, 17(1-2), 164-181 

Ihalauw, John JOI; Sugiarto; Damiasih; Hendratono, Tonny; 
Christiansen, Rina; Herawan, Tutut. (2023). Metode 
penelitian kualitatif untuk pariwisata. Yogyakarta: 
Penerbit Andi 

Ilchenko, S., Gryshchenko, V., & Gryshchenko, I. (2021). Definition 
of the concept of" competitiveness" and" competitive 
advantages" of water transport in the conditions of digital 
transformation of ukraine. In CEUR Workshop 
Proceedings (Vol. 3126, pp. 118-126) 

Ioana-Daniela, S., Lee, K. H., Kim, I., Kang, S., & Hyun, S. S. 
(2018). Attitude toward luxury cruise, fantasy, and 
willingness to pay a price premium. Asia Pacific Journal of 
Tourism Research, 23(4), 325-343 

Iulia, T. R. (2022). The Potential of Romanian Destinations to Meet 
The New Luxury Travel Trends. The Case of Maramures 
County. Revista de turism-studii si cercetari in turism, (33) 

Jangtawee, P., Vchirawongkwin, V., Ekgasit, S., & Asavanant, K. 
(2021). Intention to use and Willingness to Pay Premium for 
Enhanced Disinfection of Public Transportation 

Jászberényi, M., & Miskolczi, M. (2020). Danube cruise tourism as 
a niche product—An overview of the current supply and 
potential. Sustainability, 12(11), 4598 

Jiang, Y., Ritchie, B. W., & Verreynne, M. L. (2019). Building 
tourism organisational resilience to crises and disasters: A 
dynamic capabilities view. International Journal of Tourism 
Research, 21(6), 882-900 

Karimov, M., Jeong, J. Y., Sobirov, Y., & Choi, C. (2023). The role 
of transportation infrastructure in the development of 
international tourism in Uzbekistan. Revista Turismo & 
Desenvolvimento (RT&D)/Journal of Tourism & 
Development, (41) 

Kim, J. H., & Lee, H. C. (2019). Understanding the repurchase 
intention of premium economy passengers using an extended 
theory of planned behavior. Sustainability, 11(11), 3213 

Kol, O., & Zigern-Korn, N. (2019, September). Integrated Logistics 
as a Competitive Advantage in Tourism Industry of Country. 
In International Conference on Digital Technologies in 
Logistics and Infrastructure (ICDTLI 2019) (pp. 416-421). 
Atlantis Press 

Kotler, P & Gary Amstrong. (2018). Principles of Marketing. Edisi 
15 Global Edition. Pearson 

Kusmayadi & Sugiarto, Endar. (2000). Metodologi Penelitian dalam 
Bidang Kepariwisataan. Jakarta: P.T.Gramedia Pustaka 
Utama  

Kusumaningrum, D. A., & Wachyuni, S. S. (2020). The shifting 
trends in traveling after the COVID-19 pandemic. 
International Journal of Tourism & Hospitality Reviews, 
7(2), 31-40 

Lee, E., Boger Jr, C. A., & Heyes, A. (2021). Do passengers perceive 
flying first class as a luxury experience? Research in 
Hospitality Management, 11(1), 15-25 

Lesmana, Henky., & Sugiarto, S. (2021). Formulating A 
Competitive Advantage Model for Tourism Destinations in 
Indonesia. Journal of Asian Finance, Economics and 
Business, 8(3), 237–250. 
https://doi.org/10.13106/jafeb.2021.vol8.no3.0237 

Lesmana, Henky., Sugiarto Sugiarto., Christiana Yosevina & 
Widjojo, Handyanto. (2022). A Competitive Advantage 
Model for Indonesia's Sustainable Tourism Destinations 
from Supply and Demand Side Perspectives. Sustainability, 
14 (16398) 

Lesmana, Henky., Sugiarto., Tercia, Christiana, Yosevina Ratna., & 
Widjojo, Handyanto. (2023). Model Keunggulan Bersaing 
Destinasi Pariwisata Indonesia. Yogyakarta: Penerbit Andi 

Lew, A. A., & Cheer, J. M. (2017). Lessons learned: Globalisation, 
change, and resilience in tourism communities. In Tourism, 
Resilience and Sustainability (pp. 319-323). Routledge 

Li, M., & Chen, J. (2020). High-speed rail network in China: the 
contribution of fast trains to regional tourism and economic 
development. Tourism Review, 75(2), 414-432 

Lin, Y. A., Tsai, F. M., Bui, T. D., & Kurrahman, T. (2023). Building 
a cruise industry resilience hierarchical structure for 
sustainable cruise port cities. Maritime Policy & 
Management, 1-37 

Ma, Y. (2020). Exploratory research on the satisfaction and 
dissatisfaction of luxury cruise ship passengers 

Medcalf, A. (2021). Martyn Pring, Luxury Railway Travel: A Social 
and Business History 

Miles,M.B, Huberman,A.M, dan Saldana,J. (2014). Qualitative Data 
Analysis, A Methods Sourcebook, Edition 3. USA: Sage 
Publications. Terjemahan Tjetjep Rohindi Rohidi, UI-Press  

Miro, F. (2005). Perencanaan Transportasi untuk Mahasiswa, 
Perencana, dan Praktisi. Jakarta: Erlangga 

Moleong Lexy J. (2005). Metodologi Penelitian Kualitatif. Bandung: 
Remaja Rosdakarya 



Rahmawati, Sugiarto, Hendratono, Priyanto, Ihalauw    Journal of Resilient Economies, 4,1, (2024) 

68 

Moleong, Lexy J. (2006). Metodologi Penelitian Kualitatif, 
Bandung, PT Remaja Rosdakarya 

Moleong Lexy J. (2018). Metodologi Penelitian Kualitatif (Edisi 
Revi, P. 410)  
Morissan. (2010). Periklanan komunikasi pemasaran terpadu. 

Jakarta: Penerbit Kencana. 

Nair, B. B., & Dileep, M. R. (2020). A study on the role of tourism 
in destination's disaster and resilience management. Journal 
of Environmental Management & Tourism, 11(6), 1496-
1507 

Nasrudin, Ahmad. (2022). Merek Premium: Definisi, Bedanya 
dengan Merek Mewah, Keuntungan dan Keunggulan 

Nasution. (2008). Manajemen Transportasi. Jakarta: Ghalia 
Indonesia 

Nguyen, D. N., Esteban, M., & Onuki, M. (2019). Resiliency in 
tourism transportation: case studies of Japanese railway 
companies preparing for the 2020 Tokyo Olympics. 
International Journal of Disaster Risk Reduction, 38, 
101222 

Nipa, T. J., & Kermanshachi, S. (2022). Resilience measurement in 
highway and roadway infrastructures: Experts' perspectives. 
Progress in disaster science, 14, 100230 

Oentoro, D. (2012). Manajemen Pemasaran Modern. Yogyakarta: 
Laksbang Pressindo 

Pan, S., Yan, H., He, J., & He, Z. (2021). Vulnerability and resilience 
of transportation systems: A recent literature 
review. Physica A: Statistical Mechanics and its 
Applications, 581, 126235 

Pan, X., Dang, Y., Wang, H., Hong, D., Li, Y., & Deng, H. (2022). 
Resilience model and recovery strategy of transportation 
network based on travel OD-grid analysis. Reliability 
Engineering & System Safety, 223, 108483 

Paulina, Lo & Sugiarto. (2021). Strategic planning in SMEs: A Case 
Study in Indonesia. Journal of Asian Finance, Economics and 
Business. 8(2), 1157–1168. 

Paulina, Lo; Sugiarto; Widjojo Handyanto & Christiana Yosevina. 
(2023a). Adopting the Enhanced Crafting Strategy to 
Predict Hotel Resilience. QUALITY Access to Success. 24 
(192), 385-400. 

Paulina, Lo; Sugiarto; Widjojo Handyanto & Christiana Yosevina 
ratna Tercia. (2023b). Membangun Resiliensi Bisnis 
Perhotelan, Berlandaskan Sumber daya dan Crafting 
Strategy,Buah pembelajaran pandemi COVID 19. 
Yogyakarta: Penerbit Andi 

Pellegrino, F. (2021). Transport and Tourism Relationship. In 
Tourism in the Mediterranean Sea. Emerald Publishing 
Limited 

Petroman, C. (2021). Types of luxury tourism consumers. Quaestus, 
(18), 312-320 

Porter, E. M. (2008). Competitive Advantage (Keunggulan 
Bersaing): Menciptakan dan Mempertahankan Kinerja 
Unggul. Kharisma Publishing. Tangerang 

Prayag, G., Chowdhury, M., Orchiston, C., & Spector, S. (2018). 
Organisational resilience and financial performance 

Prayag, G., Spector, S., Orchiston, C., & Chowdhury, M. (2020). 
Psychological resilience, organisational resilience and life 
satisfaction in tourism firms: Insights from the Canterbury 
earthquakes. Current Issues in Tourism, 23(10), 1216-1233 

Prayag, G., Muskat, B., & Dassanayake, C. (2023). Leading for 
Resilience: Fostering Employee and Organizational 
Resilience in Tourism Firms. Journal of Travel Research, 
00472875231164984 

Pring, M. (2019). Luxury Railway Travel: A Social and Business 
History. Pen and Sword 

Qi, H., & Qi, N. (2021). Transportation image: Place-based vehicles 
for destination branding. Journal of Destination Marketing 
& Management, 19, 100541 

Robles, I. K., Turiano, L. J. M., Morales, W., Timblaco, G., Pallatao, 
J. M., & Camalig, J. (2021). Creating Experiences Within the 
Walls of Intramuros: An Assessment of the Tourism
Transportation in Intramuros. Proceedings Report, 95

Rodrigue, JP (2020). Moda transportasi, persaingan moda dan 
pergeseran moda. Geografi Sistem Transportasi 

Salim, Abbas. (2000). Manajemen Transportasi. Cetakan Pertama. 
Edisi Kedua. Jakarta: Ghalia Indonesia 

Saranyan, T., & Hewage, U. (2021). Understanding the user 
perception of value-added services in long distance super 
luxury and luxury buses in Sri Lanka 

Serdar, M. Z., Koç, M., & Al-Ghamdi, S. G. (2022). Urban 
transportation networks resilience: indicators, disturbances, 
and assessment methods. Sustainable Cities and Society, 76, 
103452 

Singh, K. (2022). The contemporary state of transportation in India 
after COVID-19 spread: The travelers' perspective. Turizam, 
26(3), 144-160 

Sobaih, A. E. E., Elshaer, I., Hasanein, A. M., & Abdelaziz, A. S. 
(2021). Responses to COVID-19: The role of performance 
in the relationship between small hospitality enterprises' 
resilience and sustainable tourism development. 
International Journal of Hospitality Management, 94, 
102824 

Stainton, Hayley. (2022). 50 jenis transportasi dari seluruh dunia. 
tourismteacher.com 

Sugiarto. (2022). Metodologi Penelitian Bisnis, ed 2. Yogyakarta: 
Penerbit Andi  

Sugiarto., Damiasih., Hendratono, Tonny., Ihalauw. Jhon Joi., 
Herawan, Tutut. (2023). Metode Penelitian Campuran untuk 
Pariwisata. Yogyakarta: Penerbit Andi 

Sugiyono. (2014). Metode Penelitian Pendidikan Pendekatan 
Kuantitatif, Kualitatif, dan R&D. Bandung: Alfabeta  

Sugiyono, (2016). Metode Penelitian Pendidikan Pendekatan 
Kuantitatif, Kualitatif, Dan R&D. Bandung: alfabeta  

Sumarwan, U. (2014). Perilaku Konsumen. Bogor: Ghalia Indah 



Rahmawati, Sugiarto, Hendratono, Priyanto, Ihalauw    Journal of Resilient Economies, 4,1, (2024) 

69 

Sun, W., Bocchini, P., & Davison, B. D. (2020). Resilience metrics 
and measurement methods for transportation infrastructure: 
The state of the art. Sustainable and Resilient Infrastructure, 
5(3), 168-199 

Sung, B., Cheah, I., & Shimul, A. S. (2021). A cross-cultural 
comparison between Chinese international and Australian 
domestic visitors on evaluation of luxury seaplane services. 
Tourism Recreation Research, 1-17 

Sunyoto, Danang. (2015). Keunggulan Bersaing (Competitive 
Advantage). Yogyakarta: CAPS (Center for Academic 
Publishing Service) 

Swara, Gari, Gusti Putu, dan Kusumadewi, Wulandari, Ni Made,. 
(2017). Peran Competitive Advantage dalam Memediasi 
Pengaruh Positioning terhadap Keputusan Pembelian di 
Dealer Made Ferry Motor Denpasar. E-Jurnal Manajemen 
Unud, vol. 6 No. 3. 176 

Tapa, I., Kumara, I., Susila, I., & Sutapa, I. K. (2022). Analysis of 
Financial Feasibility of Tourism Transport and Shuttle 
Transport Business. LOGIC: Jurnal Rancang Bangun dan 
Teknologi, 22(3), 276-282 

Tirachini, A., & Cats, O. (2020). Covid-19 and public transportation: 
Current assessment, prospects, and research needs. Journal 
of public transportation, 22(1), 1-21 

Wan, C., Yang, Z., Zhang, D., Yan, X., & Fan, S. (2018). Resilience 
in transportation systems: a systematic review and future 
directions. Transport reviews, 38(4), 479-498 

Wyatt, B. (2023). "What happens on the boat, stays on the boat": the 
dark side of luxury yachting. Worldwide Hospitality and 
Tourism Themes 

Widiawaty. (2018). Jaringan Transportasi Dan Pengembangan Di 
Kota Cirebon. Proceeding Book Travel Industry Student 
Forum The Driving Force Inn Travel And Tourism Industry. 
November, 127–148 

Wongmonta, S. (2021). Post-COVID 19 tourism recovery and 
resilience: Thailand context. International Journal of 
Multidisciplinary in Management and Tourism, 5(2), 137-
148 

Yamaka, W., Zhang, X., & Maneejuk, P. (2021). Analysing the 
influence of transportations on Chinese inbound tourism: 
Markov switching penalised regression approaches. 
Mathematics, 9(5), 515 

Yip, T. L., Lau, Y. Y., & Kanrak, M. (2023). Social transformation 
in the cruise industry during the COVID-19 pandemic. 
Frontiers in Marine Science 

Yudha, T. (2022b). PO Bus Pendatang Baru Memiliki Armada Super 
Mewah, Persaingan Semakin Ketat. Inews Kendari.Id. 
https://kendari.inews.id/read/118244/p o-bus-pendatang-
baru-memiliki-armada-super-mewah-persaingan-semakin-
ket 

Yuen, K. F., Saidi, M. S. B., Bai, X., & Wang, X. (2021). Cruise 
transport service usage post COVID-19: The health belief 
model application. Transport Policy, 111, 185-196 

Zikmund, W., Babin B, Jon CJ and Griffin M. (2012). Business 
research methods (9th ed). South-Western: Cengage 
Learning 



Appendix A 

Table 2- Advantages of Omah Sultan Juragan 99 Trans Malang, East Java, Indonesia 

Competitive Items Result 
Service • The bus crew has skills in operating the bus

• The bus crew can operate all panels and equipment on the bus.
• Licensed bus crew
• The bus crew has skills in excellent service
• Bus crews have skills in security, safety and occupational  health

Facilities • Three cabin separate/ private doors in each cabin (cabin crew, middle cabin, rear cabin)
• Internal phone in each cabin
• The middle cabin has a captain seat for six persons upholstered in luxury leather super

executive electric configuration 1-2 with triple leg rest, reclining seat, massage device and
footwear storage.

• The folding table is equipped with an 8-inch smart tablet and functions as a table.
• Each seat is equipped with a USB port & bottle holder on each seat
• Each chair is equipped with pillows and blankets
• Equipped with luxury leather sofa L-shape for ten people in the middle cabin
• One hydraulic table & 2 sofas have a capacity for four people, which can be put together and

function as a bed for two people in the middle cabin.
• Curtains in the middle & rear cabin operate with a remote (electric curtains)
• The rear cabin is equipped with karaoke facilities & large smart LCD TV
• Mini bar facilities & premium artesian water
• Mini kitchen equipped with mini kitchen equipped with cooking utensils, electric stove,

microwave, coffee maker, mini refrigerator, dispenser, and kitchen sink
• fully equipped toilet & adjustable ambient light
• An air purifier in the middle and rear cabin
• Bedroom slippers for each person
• Medical/ first aid availability
• Large capacity luggage
• Additional large capacity generator in the trunk
• Air conditioning of each cabin can be adjusted (not internal from the cabin crew)

Safety & Security • Window hammer in each cabin
• Seat belt in each seat & sofas
• Electric closing curtains
• The window blind glasses
• CCTV
• Emergency door in the rear cabin
• Licenced & experienced driver
• Regular maintenance
• Newest bus

Innovation & 
Technology 

• Automatic transmission
• Automatic doors in each cabin operate with panels
• Equipped with Mercedes Benz JetBus 3+
• Adiputro Bodyworks Malang
• The folding table is equipped with an 8-inch smart tablet and functions as a table.
• USB port & bottle holder in each seat
• One hydraulic table
• Electric closing curtains
• Ambient light that can be adjusted & operated remotely
• Internal phone in each cabin
• Free WiFi
• fully equipped toilet & adjustable ambient light
• Technology to decompose bacteria in the bathroom, which results in feces/waste, into clean

water and reduce environmental pollution
• Air conditioning of each cabin can be adjusted (not internal from the cabin crew)
• CCTV
• The power source is from 3 sources: the battery, generator, and Electricity, which can be

directly taken from home electricity.
• An air purifier in each cabin

Price • At the beginning of their launch in July 2021, the rental price was 9 million rupiahs daily.
• Then, at the end of the year, the rental price is 9.9 million rupiahs a day.
• In 2022, the rental price is 11 million rupiahs a day
• In 2023, the rental price is 12.5 million rupiahs a day
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• In 2024: the rental price is 14 million rupiah a day
• The rental price at weekdays and weekend are same pick up Malang City area
• Rental prices are different during religious holidays by 1.5 million rupiah from the normal price
• Rental price for pick up outside Malang City are different from normal price, between 1 - 1.5

million rupiah
Image/ Brand • Juragan 99 Trans Malang famous as the bus of sultans

• The only bus with fully equipped toilet
• Juragan 99 Trans famous as buses with expensive rental prices
• Juragan 99 Trans Malang famous as buses with luxury facilities & interior

Uniqueness & 
Rarity 

• The only luxury tourist bus that has a fully equipped toilet
• Technology to decompose bacteria into clean water and reduce envirenmental pollution in the

toilet which has been not been used in any bus transportation in Indonesia especially tourist bus
• A luxury tourist bus in Malang with complete and premium facilities
• Only has 1 unit
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Appendix B 

Table 4- User Perspective of Omah Sultan Juragan 99 Trans Malang, East Java, Indonesia 

Competitive Items Result 
Service • Bus attendants always greet and welcome

• The bus attendant is friendly & helpfully informs all the facilities on the bus and how to use it
• Bus attendant quickly respond
• The bus attendant looks clean and neat, smells good, and performance
• The bus attendant is good at operating all the equipment on the bus
• Bus attendants can handle the safety of passenger
• Bus attendants can maintain the cleanliness of the facilities on the bus
• Informative bus attendant
• Bus attendant always wears clean and shiny shoes

Facilities • Cabin with separate/private doors in each cabin, comfortable and safe
• Luxury leather super executive electric seat with massage device, triple leg rest, reclining seat,

footwear storage
• Folding table with a smart tablet for entertainment facilities
• USB port & bottle holder on each seat
• Pillows and blankets on each seat
• Bedroom slippers for each person
• Electric curtains
• Comfortable sofas & long table at the rear cabin for meeting and relaxing
• Entertainment equipment set with large LCD TV
• Mini bar facilities with snacks & premium artesian water
• Two sofas for four people function as a sofa bed for two people with a table that can be

operated electrically
• An air purifier in each cabin
• Ambient light that can be adjusted & operated remotely
• Mini kitchen with electric stove, cooking utensils, microwave, dispenser, mini refrigerator,

coffee maker, kitchen sink complete with amenities such as sugar bag, tea bag, coffee, and
creamer

• Toilet
• Adjustable ambient light in the toilets
• Medical/ first aid availability
• Large capacity for luggage
• Luxury interior

Safety & Security • Window hammer in each cabin
• The seat belt in each seat
• Electric curtains
• CCTV
• Bus drivers who operate the bus carefully and safely
• The cabin is spacious and comfortable

Technology • Electric wall panel & Electricity
• Automatic door in each cabin
• Equipped with an 8-inch tablet which also functions as a table
• A USB port on each seat
• Electric curtains operate with a remote

Price • Affordable price with luxury facilities
• Rental price is not an obstacle according to the facilities & service
• Even though rental prices tend to increase from year to year, there are no problems because the

facilities are premium
Image • Juragan 99 Trans Malang is famous as the bus of sultans

• Juragan 99 Trans Malang is famous as buses with luxury facilities & interior
• Juragan 99 Trans famous as buses with high rental prices
• The only bus with a fully equipped toilet
• Premium tourism bus

Uniqueness & 
Rarity 

• It is the only luxury tourist bus that has a fully equipped toilet
• A luxury tourist bus in Malang with complete and premium facilities at a relatively high price

compared to other tourist buses in general
• A pretty long waiting list to rent
• Only has one unit, and so many will rent
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